
Show me Brandermill First! 

BRANDERMILL 



BCA MARKETING ACTION PLAN RFP GOAL 

Drive Potential homebuyers to visit Brandermill 

as a 1st choice (“Show Me Brandermill First”) 

when deciding where to locate in the greater 

Richmond Metro Region. 



MARKETING ACTION PLAN 

Based on data provided by:  

 
 BCA Master Plan 

 Electronic surveys 

 Face-to-face stakeholders meetings 

 Current market discussions with 

commercial representatives 

 Review of current Brandermill marketing 

assets 

 



DISCOVERY 

The lifestyle attracts people to Brandermill. 

 

A large number of new homeowners have one or more child and are moving 

from the greater Richmond area. (based on survey results) 

 

Brandermill’s biggest challenge is the perception of an aging community. 



Why we need a Professional Website 



The Marketing Action Begins with  

 Optimizing the Website Content 

Site Navigation 

 
 

 

 

Website Structure 

  

     

           

Designed to brand the community through 

visual impact and ease of navigation – public 

face of the website. 
Will continue to be used for BCA property management 

and accounting. 



SEO and Marketing Reach 

 Search Engine Optimization 
Keyword Research - add 5 to 7 more keywords per page 

XML Sitemap – one for SEO, one for visitors 

 

 Google AdWords 

 

 Google Maps & Google Places 
 

 

 

 



Content Development 

 Informational Articles 

 

 

 

 Videos and Image Galleries 

 Environmental Content 

 

 

 

 

 

 Directory Listings 

 

 

 
 

Promote the Reservoir and events being held in 

association with it. 



Electronic Marketing 

 Web Press Releases 
Create Electronic Press Releases 

Link back to Brandermill.com 

Establish relationships with local media venues 

 

 

 Email Marketing 
Collect Email Addresses 

Let Visitors Subscribe 

Target E-Mail Blasts 

Professionally Designed  

Email Blast 



Marketing Metrics 

Website Metrics for Success 
Visitor Data – Who are your visitors 

Site Performance – Does it meet your goals? 

Usability – Is it intuitive and useful? 

Site Usage & Patterns – How is the site being used by the target market? 

 

Full Marketing Integration 
Integrate current marketing programs such as flyers, welcome kits, and 

mailers with online marketing activity. 

 

Traditional 

Mobile 

Digital 

Social Media 

AdWords 

 



Social Media 

• Residents 

• Business Owners 

• Administrative Staff 

Brandermill
Blog 

• Facebook 

• Twitter 

• Pintrest 

Social Media 
Integration Mobile Site 

Mobile Apps 

Mobile 
Development 



Website Cost and Schedule 

Deliverable Schedule Cost Notes 

Discovery Process Feb – Mar 2013 $4,500 

Design Build Mar – Jul 2013 $15,000 

QA to Launch August 2013 $3,000 

Training & Support Aug – Sep 2013 $7,500 

SEO Advertising Aug – Dec 2013 $900 
3-Month Ad-Word 

Campaign 

Website Maintenance Oct – Dec 2013 $3,750 Quarterly Cost 

Photography May | Aug | Sep 2013 $5,000 
For General 

Marketing Use 



Print Marketing Campaign 

Welcome Kit 

 

Business Cards 

 

Brandermill Booklet – put online 

 

Brochure – put online 



Print Cost and Schedule 

Deliverable Schedule Cost Notes 

Welcome Kit Jan – Mar 2014 $1,900 
layout/design/ 

print of 500 

Business Cards Jan – Mar 2014 $600 design/print 

Brandermill Booklet Jan – Mar 2014 $12,000 
layout/design/ 

print of 5000 

Brochure February 2014 $3,500 
layout/design/ 

print of 1000 

Speakers Bureau February 2014 $1,200 

Advertising Templates Jan – Mar 2014 $600 

TOTAL ESTIMATED BUDGET 
 

2014 Print Budget Allocation: $24,800 



Return On Investment  

 Aimed to increase… 

public awareness 

property value 
pride in ownership 

commercial activity 

experience Brandermill 


